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Let's face it; times have changed and the way people look for new products and services has changed. Think about it… when was the last time you picked up a phone book to search for a local merchant? 
If you are like most people, you probably have the Yellow Pages stashed away in a closet and while they still can be useful, most people turn to the internet when it comes to looking for new products and services.  
With the technological advancements of smart phones, iPads and laptop computers, the internet has become the smarter and faster choice for locating new products and services. Without a website in today's technological driven world, how are your consumers finding you?
Small businesses are the backbone of the economy, which is fueled on the success of small businesses across the world. In order for these small businesses to stay afloat, a professional, searchable website is needed. 
No matter what your small business may be - from a local restaurant, to local flower shop, to a small accounting office - there are many benefits that a small business can achieve from simply having a website. 
Let's take a look at some of the top benefits of having a website for your small business.
A Professional Website Opens the Doors to Many New Consumers
How many times have you heard someone talking about 'Googling' a products, service or business? If you do not have a website, what happens when someone 'Googles' your business? 
Sure, the name of your business may come up with the address and the phone number, but is that really enough to get someone to call or walk into your business?  Chances are probably not. Today, consumers are used to being able to get what they want and need in a very timely fashion thanks to the internet. 
So let's say your business deals with plumbing and repair and you do not have a website. A consumer in your area has a plumbing emergency and does not have the time to pull out the good old Yellow Pages. So they quickly hop online and do a local search for a plumbing and repair company. 
Two choices come up; one is your competitor who has a professional website that details all the services they provide… and the other one is your business, which comes up with only a name and phone number. Who do you think the customer is going to choose? Who would you choose? Especially in a time of crisis…
Without a website, there is a great chance that you are losing potential customers. As a small business owner, you already face a lot of challenges and you have to compete with much larger companies and organizations. Many people still prefer to buy local and support small businesses everywhere but without a website, how can they really find you? 
One of the main reasons that websites have become so important to businesses of all sizes is due to the ease of finding them online. When a website is professionally designed and uses SEO (search engine optimization) finding a new business, new restaurant, or any type of business establishment becomes a snap. 
In the simplest terms, SEO will help with your businesses online web presence which opens the door to new potential customers. SEO uses certain keywords that are related to your business based on what you are selling or providing to consumers. 
So if you were a local pizza shop, your website would be designed with SEO in mind and certain words such as pizza, cheese pizza, stromboli, etc. would be used to help with your search engine rankings. While SEO may seem to be a complicated process, and it can be at times, all a small business owner needs to understand is that SEO means more people being able to find your business.
Back to the concept of 'Googling' a business. When you have a website and proper SEO is used, your website will become listed on Google. Not only will your website show up in the rankings when someone searches for your business name in particular, but you will also come up if they enter a search for your “type” of service. 
So, let's say for example that you are a small business owner that specializes in candy buffets for a variety of events and weddings. A local consumer has never heard of your business before but is in need of your services for their upcoming child's party. So they type in “candy buffets” in your area and if you have a website, your website will show up in their search results.  By simply having a website, you may have just found a potential customer. 
No matter how small your business may be the benefits of having a website are enormous. Many times small business owners will think that since they are not selling something direct from their website, there is no point in having one. This could not be further from the truth as illustrated in the examples above. In today's modern world, every business big or small needs a website in order to continue to grow. 

Websites Build Credibility
Before anyone spends their hard earned money, they want to feel safe in doing so. They want to know that the company they are choosing for their products or services is a reputable company and one that will stand behind their services. 
This is especially true for a first time consumer.  After all, they do not know your company and one way to give consumers the peace of mind that they need is to have a website. A company website, that is designed properly, instills confidence and builds credibility in the company at hand. 
When you buy a new product or service, do you spend time researching the product and or company? Recent studies have shown that more than 80 percent of consumers will 'Google' a product or company before making the final purchase. Can you as a small business owner really afford not to have a website?

A website can help your business build credibility in a number of ways; the first being having a section of your website that is all about Client Testimonials. What better way to convince consumers that “you are the best” than to have your past consumers talking about your products and services? 
These are real reviews that you can ask your customers to submit after doing business with you. If a potential consumer has any doubts in their mind about the level of service your business can provide, these testimonials are a great way to alleviate that fear.  After all, numerous marketing studies have shown that people are more willing to trust a company or business that has reviews from their peers than one that does not.
Another important way that a website can build credibility is the ability to let everyone know “who you are.” A company bio page can let your consumers know about your experience and expertise in your particular field. What makes you better than your competition? Why should a consumer spend their money with you instead of one of the large companies in your area? 
While you may know the answer to these questions without a website, your potential customers have no idea.  You are an authority in your field. You have been doing this for many years and have mastered the art of your craft, right? Share this information with your consumers. Give them all the information they need to make an informed and educated decision. 
The local economy is highly competitive, so why not be one step ahead of your competition and have all your cards out on the table from the beginning. Keep in mind that people generally do not have time to waste and if they can gather all the information they need in one place, the better for you and your business.
Lastly, a website can help build the overall credibility about a business by providing useful information to consumers. Depending on what type of business you own, providing “tips and advice” can be a great way to build credibility as well as attract loyal consumers. 
For example, if you own a plumbing company consider providing some handy plumbing tips for those household minor emergencies. This is not to say that you need to give your trade secrets away; simply give your consumers a few tips on what they can do keep their plumbing in tip top shape. 
This works for just about any business and the best thing about doing this is that it builds trust with your consumers. Trust leads to loyalty, and of course loyalty leads to return consumers.  Any useful information that you can provide about your specific industry will help in the eyes of the general public. As a consumer, we find it much easier to spend our hard earned money in a true authority in the field.
Many people would feel that a business without a website is not much of an authority these days and would probably pass that business over for someone who does have a professional website.
Websites Allow You a Platform to Showcase Your Work and Accomplishments
Have you received local recognition for the products and services you provide? Did your business win an award? Has your business been written up in local newspapers? If you have been in business for a while the chances are great that somewhere along the lines your business has received some type of recognition along the way. 

What do you do with this information? Do you frame and hang the newspaper clippings on your office wall? While showcasing your achievements in your office is never a bad idea, how does the general public know about these wonderful achievements you may have received? This is where having a website can really come in handy.

Today, most business that do have websites will also have a section of their website that talks about any press they may have received or any awards they may have won. Sometimes, you will simply see an icon of small business award they may have won on their homepage. 
A website is one of the best ways that a business owner can showcase their work, as well as their achievements. Consider having a press page on your website that consumers can read at their leisure. After all, you earned those achievements why not let everyone know about them as well?
Let's talk about showcasing your work for a minute. The public as a whole are very visually people. We like to see pictures of past work, we like to see examples of current work, and we love to get lost in visual images. The old saying that “a picture is worth a thousand words” rings true when it comes buying a new product or service. 
Imagine you were getting married and you were searching for the ideal wedding photographer. Keep in mind that planning a wedding is very time consuming; so the chances are great that the bride to be would scour dozens of local photographers in the area and browse the online portfolio in hopes of finding the very best photographer for their special day. Would a bride even consider hiring someone who did not have an online portfolio? Probably not. The same can be said for just about every business out there. We are visual creatures by nature and with all the technological advancements our need for visual stimulation is only getting stronger. 
The best way to demonstrate how your business can help a potential customer is by showing them. Invite them into your world by allowing them to see photos and videos of what your business can really do for them.  Even a small collection of photographs will inspire people to contact your business the next time they are in need of your services.
Websites Create a Direct Connection with Your Local Consumers
Perhaps one of the biggest reasons that a small business needs a website is the simple fact that a local consumer can directly connect with the business. Through blogs, comments and of course social media, local consumers begin to feel a direct connection with small business. 
When a consumer feels a direct connection with a business, the chances are great that they will be a loyal customer for life. Let's look at how a website can connect you in a personal and intimate way with your consumers.
One of the best ways that a website allows for a new level of connection with their customers is through commenting or emailing on a website. Today, it is much more common to receive an email or a comment on a website than it is to receive a phone call about said products. Some people like to shop for new products after normal business hours while others are just more comfortable leaving an email or a comment. 
When you as the business owner respond directly to the consumer, they feel as if someone is listening and there questions and comments are not being ignored. This is what can set a small business apart from the larger companies. Consumers love great customer service and love to be recognized. It is their money that they are spending at your business, so why not connect with them on a more personal level?

Provide them with outstanding customer service and reply to their comments or emails promptly and watch the level of loyalty rise.

Blogs have become much more common for business of all sizes. A blog is a great way to keep your local consumers informed about what is going on with your business as well as provide them with informative information. If you blog about current events, or sales that may be going on with your business you will surely stay ahead of your competition.  Blogs also help with search engine rankings and the more often you blog, the higher you will stay on Google and other search engines.

Social media is perhaps the best way to stay connected with your consumers; mainly because all social media sites can tie directly in to your website.  Social media has become the number one way for small business to advertise and market their brands. But without a website, social media is not really doing its job. 
Getting the word about your business can be done via the various social media platforms but they never take the place of a traditional website. There is no question about it, social media is huge for businesses of all sizes but after captivating your consumer socially, they still need a place to go to learn more information about your company.  
Social media is all about interacting and providing useful information to your audience.  Once you have done so, they will want to learn more about your business and this can be done on your website.  Social media and a professional website go hand in hand; without one, the other will not work as well as it should. Remember, social media - when used properly - is a great form of advertising but it is not the only sales tool you should use. Your website, however, is one of the most powerful sales tools there is.
Every Business Needs a Website
Today, a business without a website just does not seem to make sense. A website invites people to learn all about your business from the comfort of their own home. A website makes it convenient for people to find out if your business is the right fit for them. Our lives have become so busy and hectic that we often do not have the time to make calls to each business we may want to do business with. This is why we turn to the internet and browse local websites. 
As discussed, websites can provide a plethora of benefits to businesses of all sizes. If your business is still without a website, it is time to consider making a change and stepping into the digital age. As a small business owner, you really have nothing to lose and so much to gain by having a website. Can you really afford to let another day go by without a website? Just think of all the potential customers you are losing by not being able to be found online.
I work with local businesses in the area by helping them get a professionally designed custom website with all of the tools needed to generate more leads, customers, and profits.

Contact me at 866-274-3650 for a free consultation about how a website can help increase your business without costing a fortune in advertising.

I look forward to speaking to you.
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